In recent years, both academics and practitioners are paying more attention to CSR activities due to its significant influence on stakeholders. With regard to this, CSR includes the companies' responsibilities towards shareholders, customers, employees, environment and community. Despite numerous efforts to measure the consequences of corporate social responsibility (CSR), it remains unclear how stakeholders perceive CSR activities. This study aims at developing a measurement scale for corporate social responsibility activities in the Indian banking industry based on a stakeholder framework. A multistage method is applied to develop a valid and reliable scale. Items for the scale were generated from a qualitative research and literature review. The reliability and validity of the scale was confirmed through a first and second order confirmatory factor analysis. This study contributes to the literature by providing a valid and reliable scale to measure CSR and the successful implementation of the stakeholder theory in the banking industry.
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Introduction
The concept of corporate social responsibility (CSR) has gained the attention both in academics and business practices (Maignan and Ferrell, 2004; Sen and Bhattacharya, 2001) , because CSR investments lead to higher levels of credibility (Lin et al., 2011) , improved image or reputation (Tewari, 2011), higher employee retention (Kim and Park, 2011) and build customer relationships (Peloza and Shang, 2011; Matute et al., 2010; Brown and Dacin, 1997) . This increasing attention of CSR in literature has resulted in a proliferation of definitions for this concept (Carroll, 1979; Panwar et al., 2006; van Marrewijk, 2003) . CSR refers to Peer review under responsibility of Holy Spirit University of Kaslik.
based on different approaches to define the CSR and result in lack of consensus (Turker, 2009). Furthermore, it has been stated that CSR does not mean the same thing for all the concerned stakeholders and its conceptualization varies among every industry (Decker, 2004) . Thus, a more specific instrument is needed to understand the stakeholder point of view in the industry specific context.
As an example, the banking industry plays an important role in a nations economy (Beck et al., 1999) and proactively engages in CSR activities (Marin et al., 2009; Truscott et al., 2009) 
CSR in the banking industry
In today's scenario, CSR has become a well established notion in the financial service industry due to its huge impact on society (Scholtens, Socially responsible practices plays an important role in this sector and an increasing concern is given by banks to communicate these activities through different communication forums (Peterson and Hermans, 2004) .
Despite the fact of greater emphasis on CSR in the marketplace, there is a scant investigation of stakeholder responses to these activities (McDonald and Rundle-Thiele, 2008) . How the socially responsible activities of the banking sector are viewed by their stakeholders is unclear due to the limited amount of research on stakeholder responses to CSR (Rugimbana et al., 2008) . So it is important to understand the efforts made by banks to report their socially responsible actions. Compared to other sectors, banks have more visibility in society (Mandell et al., 1981) and have a higher product involvement. Studies on CSR activities and banks are very limited (Carnevale et al., 2012) , and no adequate framework is available to
